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ONE WORLD: TWO VISIONS

C

hina should not have
to endure restrictive
climate change policies
when much of the problem
originates with its North
American consumers using easy
credit to buy Chinese products
at the local shopping malls.

Are western shopping malls increasing China’s greenhouse gases?

to the jobs and activities of
its 1.3 billion people. Many
American legislators have taken
the position that their country
cannot be expected to take
unilateral action unless China
meets the same standards.

In response, Li points out that
This was the
up to 25 per
25 per cent of China’s
view expressed
cent of China’s
by Li Gao, the
emissions result
emissions result from
director of
making products for the from making
China’s Climate
products for
rest of the world
Change office,
the rest of
in a recent
the world.
meeting with his counterparts
He contends that while the
in Washington. Although the
consumers in developed
two countries account for half of
countries enjoy the benefits of
the world’s greenhouse gases,
these products, China should
they appear to be a world and
not be expected to bear the full
a half apart on how to resolve
brunt of the climate impacts
the problem. The meeting was
involved in producing them.
a prelude to global negotiations
A similar argument has been
to be held later this year in
made by Canadian researchers
Denmark.
who have suggested that the
climate impact of producing
China is the world’s largest
hydro-carbons in Canada should
source of heat-trapping gases
not be exclusively borne by
from coal, oil and gas linked

Canadians if the products - coal,
oil and natural gas - are used
in other countries. The climate
change calculations become
complicated if a ton of coal
is mined in BC, then burned
in China to power a factory
producing running shoes, that
are in turn exported back to BC.

energy inputs in end products.
With the resulting lower costs,
more products could then be
produced to meet world demand
meaning the total amount of
energy used would be as great
or greater. However, China
does plan to increase renewable
energy to 15 per cent of its total
energy use in the next 12 years.
It also has advanced ambitious
plans to increase the use of
bio-gas in rural areas, expand
research in clean energy and
plant more trees.

As for rumblings from some
American legislators that tariffs
could be imposed on China’s
imports if it does not comply
with American environmental
policy, Li called
such thinking
the world’s largest source The pressure
“a disaster” and
to reach
of heat-trapping gases international
warned that it
would precipitate
consensus was
a trade war.
heightened
in March when a meeting
The planning emphasis in
of international scientists in
China will be to reduce energy
Copenhagen learned that “worst
intensity which is described as
case scenarios” for climate
the amount of energy needed
change were already starting to
for each unit of gross domestic
be realized.
product. This measure is
cost driven, not green driven,
because it aims to reduce the

SUSTAINABLE CORPORATIONS SURVIVE
It turns out that companies that operate in a sustainable manner last longer.
This year at the Davos World Economic Summit in Switzerland, 100 companies from 15 countries were
recognized for their approach to meeting environmental, social and governance challenges. The
average age of the companies selected was 102 years with 46 out of the 100 companies being
over 100 years old.
There were five Canadian companies on the list including the Royal Bank, EnCana Corp.,
Toronto Dominion Bank, Telus Corp. and Trans Canada Corp.
The companies were assessed on their success in integrating environmental, economic
and social performance standards in their practice. Although the United States posted
the most companies on the list, 20 in all, the United Kingdom and Japan with 19 and
15 companies qualifying respectively had higher recognition rates based on the size
of their economies.
Organizers contend that companies exhibiting leading standards in
environmental and social performance also provide what is called
a “sustainability indicator” that attracts investors.

The Swiss Matterhorn:
Sustainable companies rise above competitors

