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In 2002 the city undertook a survey that identified close to 6,000
buildings that required urgent attention. A project called “Repopulate
Lisbon” involved historical restoration and renovation aimed at
attracting young residents back into the city centre. Tax exemptions
were offered to encourage rehabilitation. In three years, one-third of the
derelict buildings have been restored and residents are moving back in
to what had become an empty and decaying city centre.
Phnom Penh, Cambodia
Half of the population of Cambodia lives within 100 kilometers of
Phnom Penh, with 1.3 million people living in the city itself. With 10,000
new families moving to the city every year and a gross national product
of only $830 per capita, sustainability planning was urgently needed.
The strategy adopted was to build five new city centers, each up to 30
km away from the old centre of the city. They have been strategically
placed to allow workers to be close to their jobs and thus eliminate
random urbanization and urban sprawl.

“80 per cent of fish

stocks face collapse”

The quiz informs citizens
that Europe produces
the equivalent of 4,000
Eiffel Towers in waste
packaging each year.
It explains that the
transport sector
is responsible
for 25 per

Greater Vancouver is a coastal economy. There are three Port
Authorities serving this region and of these Port North Fraser has
30 kilometers of waterway and over 90 kilometers of shoreline. The
challenge for the Port Authority is to maintain its responsibility
for bringing one billion dollars into the provincial economy while
simultaneously protecting a delicate environmental resource. As a
demonstration of its environmental responsibilities the Port Authority
has created the first habitat bank in the country. The Marsh Bank,
located on the shoreline of Gladstone Park was constructed by creating
an outer zone or berm of protective rock, backfilling with sandy soil and
transplanting 14,000 marsh plants from nearby marshes.

“ Putting an environmental asset in place
before development occurs.”
The Port Authority explains the advantages of habitat banking as
putting an environmental asset in place before development occurs so
that there is no net loss. In addition, logging companies store logs in log
booms in the fresh water offshore the marsh, and pay revenue to the
Port Authority for the privilege of doing so.

European
Environmental
Education
The European Commission has
developed an Environmental
Tool Kit for Citizens called “Jiffy’s
Eco-Quiz” which contains 60
questions on-line. The questions
are divided into four themes;
water, air, energy and earth,
with each one split into four
categories representing daily
life – home, work, free time and
shopping. The goal is to inform
European citizens about
environmental issues and
direct them toward actions
they can take.

Maintaining Balance

In this way the circle is completed. A major industry, forestry, operates
as a protector and financial supporter of a delicate ecological zone. Jobs
are created and the cost to the taxpayer is reduced.

cent of all greenhouse
gas emissions and that
the share is increasing. It
informs citizens that 80 per
cent of the fish stocks in
the European Union face
collapse or their longevity is
unknown.
The kit also presents the
biggest European database
of environmental tool
kits, i.e. more than 140
websites providing
guides, games and
tests or giving advice
to the citizens of
Europe on responsible
environmental
behaviour. It can be
accessed at http:
//europa.eu.int/
comm/
environment/
toolkits/index_
en.htm.

Telephone Pollution
It is not surprising that an industry as irritating as telemarketing
can develop its own equally irritating vocabulary. Two of the jargon
terms in telemarketing are mugging and sugging. Mugging stands for
marketing under the guise of interviewing and sugging means soliciting
under the guise of interviewing. Both mugging and sugging are illegal in
Canada. However a study conducted by the Marketing Research and
Intelligence Association found that 53 per cent of respondents reported
being contacted for a survey that actually turned out to be an attempt
to sell a product or a service, while another 27 per cent had received
survey calls with the underlying purpose of raising funds for a charity
or similar organization.

“ 53% of respondents reported being contacted
for a survey that actually turned out to be an
attempt to sell a product or a service.”

In spite of reports that it is getting more difficult to get people to
participate in polling, the study found that participation rates in
marketing surveys had increased over previous years. In 2004, 52 per
cent of Canadians said they had participated in a survey, up from 45 per
cent in 2001 and 42 per cent in 1995.

Landscapes magazine and other FORED
information programs promoting
environmental conservation and
community sustainability are supported
in part through proceeds from our
charitable gaming license. Working in
partnership with First Nations, youth,
business, government, labour and other
organizations, FORED programs directly
benefit communities throughout BC.
Towering waste problem

