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DEFINING
“COOL”

IN A HOT
MARKET

The preteen market is
immense and influential.
Industries ranging from
cars to cosmetics are
refining their messages
to reach this market force.

And
The biggest career day in BC is
looking for
an owner

... enough money to run the
entire government of British
Columbia for three years.

It is estimated that the 37 million
teenagers in North America collectively
spend $210 billion (US) per year on
their own purchases. They also
influence spending by their parents for
an additional $225 billion.

continued on page 2
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T

he battle lines for youth marketing
in North America are drawn and
the stakes are high. On one side
are educators and parents determined
to restrict exposure to commercial
messages for the under-14 crowd, while
on the other side advertising agencies
recognize this demographic as the
consumer force to be reckoned with.
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FROM THE COMMUNITY TO THE CLASSROOM
Defining “Cool” in a Hot Market… continued from page 1
Applying these figures to the
similar Canadian demographic, the
three million plus people in
Canada, between 13 and 19 years of
age, would influence $60 billion
(Cdn) of economic activity per year
through a combination of direct
purchases and their influence on
family purchases. That’s enough
money to run the entire government
of British Columbia for three years.

Culture, a Toronto based
research company,
“generally these kids have
a lot of cash, our research
shows that young people
are more interested in
how they appear than
ever before. So if they
have $100, chances are
they will spend a lot of
that on cosmetics.”

A

n average child can recognize the
MacDonald’s logo before
reaching the 20-month age mark.

For the myriad of products
competing for consumer loyalty
among teenage purchasers, the
most direct route to their
purchasing heart may be through
their stomachs. According to the
Chicago Sun Times, “Teens are
veritable eating machines,
generating more than 36 billion
eating and drinking occasions each
year.” The newspaper estimates that
direct and indirect meal purchases
by American teenagers account for
$90 billion (US) per year including
over $5 billion (US) in after-school
snacks alone. In the competitive
stakes for the teenage tummy, brand
recognition and loyalty are taken
seriously. According to Douglas
Rushkoff, a Princeton educated
cultural anthropologist, an average
child can recognize the
MacDonald’s logo before reaching
the 20-month age mark.

The self-image concerns of
young girls have
generated a market
response in some
unexpected corners. A
well-known toy retailer,
Toys R Us, recently
launched a cosmetic
brand called Girl Stuff, targeted at “Teens are veritable eating machines”
kids between eight and 12 years of
to manufacturers in terms of using
age. Since launching the Girl Stuff
the right medium to reach them.
line including body glitter,
The new twist on the age-old antimanicure sets and hair mascara, the
authority syndrome in teenagers is
company has reported double-digit
their resistance to being told that
growth in the pre-teen cosmetics
something is a trend. Conversely, if
category.
they can be made to believe they
Another company, Del Laboratories,
introduced a new cosmetic brand
called N.Y.C. last year, aimed at
young girls, with a market strategy
that encourages young consumers
to experiment. Nothing in the
N.Y.C. product group costs more

than $2.99 and N.Y.C. believes the
low price level for its flavoured lip
balms and array of nail polishes
will encourage experimentation and
lead to long-term loyalty.

Reaching the Market

Virtual Malls

As the first new media generation,
teenage consumers pose challenges

For teenagers who are grounded or
whose parents don’t want them

O

One of the fastest growing areas in
the teen marketplace is in the area
of pre-teen and teenage beauty
products. Marketing Magazine
declares, “The teens of the Britney
Spears generation have got attitude
to spare and money to burn”. Adds
Doug Stewart, president of Youth

eenage shoppers
can tour a virtual
mall online.

are creating a trend, product loyalty
can result. The manufacturers of a
teenage beauty brand called
Rimmel, to be launched in Canada
later this year, will use information
technology to create the illusion that
a trend is being created. The
company plans to establish a
website that teenage users will
require a password to access. Once
on the website, they can scan in
their photos and try makeup
options from the company’s
product group.

ur research shows that
young people are more
interested in how they
appear than ever before.

Skin Deep Loyalty Can Pay Off

T

frequenting malls, the Internet now
offers ready alternatives. Teenage
shoppers can tour a virtual mall
online, taking friends with them by
e-mail for shared shopping
experiences and make purchases
without leaving their homes.

Even with the impact of new media,
the magazines aimed at the teen
market continue to flourish with
new titles hitting the newsstand
every year. One such publication,
called What Magazine, which
targets 13 to 18 year olds, has been
published for 13 years. The
magazine is distributed through
close to 1200 junior high and high
schools. In the language of
advertisers, school distribution
“enhances targeting”. According to
Doug Stewart of Youth Culture, “we
know that high schools are 99 per
cent 12 to 17 year olds, whereas a
record store it’s a dog’s breakfast
type of thing.”

continued on page 7

From The Readers
Since the last issue of Landscapes, we’ve received a
number of responses from our readers. Here are
excerpts from some of these letters:
“I just picked up an issue of Landscapes. I think it’s a really good periodical.
If you could send it to us on a regular basis that would be appreciated.”
– Andrew Martin, Librarian, Vancouver Public Library
“I have browsed through a copy of Landscapes magazine and was impressed
by the articles and information.”
– C.E. Check, Science Teacher, Port Hardy
“Would it be possible to add my name to your mailing list for Landscapes? I
look forward in anticipation of receiving it and thank you in advance!”
– Paula Wills, Publications, Information and Resource Management,
Ministry of Education, Victoria
“Landscapes is very interesting and informative; teachers and students could
both benefit from the information”.
– Janet Rogers, Career Development Office, North Vancouver

Landscapes is published quarterly by FORED BC and circulated free-of-

charge to members, educators and all BC schools. FORED BC is a non-profit
education association that provides resources to educators and consultation
to organizations in business and government in developing effective
education partnerships.
Editor: Cheryl Ziola, President
Production: AccuGraphics Design Inc.
Printer: Benwell-Atkins Limited Offset Printing
Address: #326 – 1275 West 6th Avenue
Vancouver, BC V6H 1A6
Telephone: 604-737-8555
Fax: 604-737-8598 (main) or 604-737-8533 (teachers’ fax)
Teachers’ toll-free phone: 1-888-28-TREES
E-mail: info@foredbc.org
Visit our website: www.foredbc.org
Copyright 2001. Reprinting of newsletter articles and photos is permissible
after notification to publisher.
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Learning Through The Arts

C

an music inspire students to
study mathematics?
That’s the betting at
the Royal Conservatory of
Music as it rolls out
Learning Through the Arts
(LTTA), a national
program with lead
sponsorship of $1.5
million by the TD
Financial Group. The
concept behind the program
is to take the excitement that
children experience about the
arts and apply it to the teaching
and learning of mathematics,
science, language arts, history and
social studies. Currently, LTTA
involves more than 20,000 students
and aims to reach over 100,000
nationally by 2003.
Working with community artists
over a three-year period, teachers
involved in LTTA learn to use

...lead sponsorship of
$1.5 million by the TD
Financial Group.
participatory arts activities to present
the core curriculum. The program is
active in major cities from coast-tocoast including Vancouver.

Biodiversity: Not a Mickey
Mouse Subject
TM

The World Wildlife Fund, in partnership with
Disney’s Animal Kingdom, will bring 40
North American educators to participate at a
National Biodiversity Education Leadership
Institute at Walt Disney World Resort in
Orlando, Florida this
August. Participation
in the Institute is
open to teachers
who have
responsibility for
reaching out to
others in their
organizations and
communities. All
expenses are
covered by the
sponsor.
The 40 successful
applicants were selected by Disney and the World
Wildlife Fund in May.

Schools involved with the K-12
program report increased library
and Internet use, reduced
incidence of behavioural
disruption, increased teacher
satisfaction, gains in cultural

...gains in cultural
sensitivity and strong
evidence of improvement
in student achievement.
sensitivity and strong evidence
of improvement in student
achievement. In one Grade 3
class in Toronto, in which
three-quarters of the students
speak a language other than
English at home, students
scored 17 per cent higher
on the provincial average
in mathematics tests after
being involved in the
music program.
The Royal Conservatory
has engaged two professors, including
the former Dean of Education at
Queens University, to conduct a threeyear study, the largest of its kind ever
undertaken in Canada, to validate the
relationship between exposure to the
arts and improved performance across
the curriculum.

TEACHERS DEMAND
MERIT PAY FOR BANKERS
The Ontario Teachers’ Pension Fund is one of the most powerful
investment institutions in the country. It has $70 billion in
investments, a figure greater than all the business activity in the
Province of British Columbia for a year.
The teacher’s group has proposed changes to the way in which
bank executives are paid. With over $2 billion invested in
Canada’s banks on behalf of Ontario school teachers, the pension
fund commands some attention when it speaks.

...over $2 billion invested in
Canada’s banks on behalf of
Ontario school teachers.
The gist of its proposal is that banker’s salary increases should be
based on merit. Currently, some bank executives can pocket
generous earning increases by taking advantage of their ability to
cash in shares, called stock options, which are part of their
contracts. In some cases, this allows banking executives to enjoy a
huge boost in personal income even if the banks they operate have
fallen far behind their competition in terms of profits.
The Ontario Teachers’ Pension Fund has suggested that banker’s
salaries be merit based and be tied to profits.
So far there has been no call from the banking community that
teacher’s salaries be increased on the merit principle.
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A HISTORY OF

A

t the end of the Second World War, a secretary in Vancouver who was nearing the end of her working life
wanted to do something with her meagre life savings that would make a permanent difference in the
community. She called W.J. VanDusan, a leading BC industrialist, with a proposal. She wondered if she were
to donate the thousand dollars she had managed to scrape together over her life to a new organization that would
support education and health, would he use his influence in the business community to help her grow her modest
contribution. She must have phoned him on the right day. He decided to take her challenge and convinced nine
other business leaders to contribute $10,000 each to a permanent fund. That marked the beginning of the Vancouver
Foundation, which today funds hundreds of projects in the arts, education, health and the environment, across the
province, from its $600 million endowment.

In addition to the Vancouver
Foundation, partners in the program
include the Shell Environmental
Fund, VanCity and the Department of
Fisheries and Oceans.

With a population group and land
base that large, the Centre approached
the Vancouver Foundation to create a
means whereby this educational
experience could be shared along
hundreds and hundreds of kilometres
of river bank.

Celebrating a River

International Outreach

activities and the adoption of local
streams to study habitat values.

The Youth Millennium Project (YMP) is
The Fraser River Discovery Centre
an initiative under the auspices of the
Society has received Vancouver
University of British Columbia
Foundation funding for a 1,000 square
designed to foster improved
foot travelling exhibit to celebrate the
international awareness and
stories of the
cooperation
Fraser River.
for schoolThe plans are
he Fraser River covers
aged youth in
for the exhibit
one
quarter
of
the
land
the province.
to be on view
Currently, 14
area
in
the
province.
at the
student
Discovery
groups
in
BC,
numbering
350 youth,
Centre, over the next year, and then
are
involved
in
YMP
with
a goal of
travel to selected sites along the
increasing
this
to
100
groups
and
province to reach schools, families,
5,000
youth
next
year,
thanks
in part
and seniors.
to financial support from the
The Fraser River Discovery Centre was
Vancouver Foundation.
established in 1989 in New
YMP seeks to build a worldwide
Westminster and received a site from
network of young people who have
the city valued at $2.2 million. The
the confidence to turn their ideas
goal of the Discovery Centre is to raise
for global change into community
public awareness through education
action. Each participating group in
about the economic, natural and
the project communicates with four
spiritual values of the Fraser River,
companion groups in other
which covers one quarter of the land
countries to share experiences and
area in the province and touches a
build communities across national
population of two million.

T

Raising chickens for school equipment in Vietnam
The commitment to education has
remained as a guiding principle of
the Vancouver Foundation, to this day,
and this year teachers, students and
community volunteers involved in a
variety of education projects have
been beneficiaries. The following
stories are examples of how one
person’s vision for better education in
the community is thriving today.

resources, which have been reviewed
by a team of teachers from School
District #35 in Langley. The outdoor
experience will include tree planting

Environmental Partnerships
The Langley Environmental Partners
Society was formed in 1993 to foster
community cooperation through
environmental partnerships
involving government, teaching
institutions, community associations

and business. This year, the
Vancouver Foundation has funded the
society’s Eco-Kit education program
of interactive classroom
presentations and outdoor classroom
experiences to raise student
awareness and appreciation for the
local environment.
The classroom component will
involve the development of learning

–UBC

...the confidence to
turn their ideas for
global change into
community action.

Building bridges in Bangladesh
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GIVING
boundaries. There are 6,000 children
from 64 countries participating
worldwide and project materials
have been translated into 70
languages.
BC students have been working on
projects including recording books on
tape for blind children in Guyana,
and raising money for youth shelters
here in the province. Their peer-topeer contacts around the world have
put them in touch with South

...designed to create a
sustainable school
community.
American students who are making
videos to deter littering, children in
Viet Nam who are raising chickens to
acquire funds for school equipment
and disadvantaged girls in
Bangladesh who are learning how to
build bridges.

What Do You Call an
Aquarium Along the Banks
of a Running River?
A fluvarium naturally. Thanks to
funding from the Vancouver
Foundation, the Pacific Foundation for
Understanding Nature Society will
build a fluvarium near the North
Vancouver Outdoor School in
Brackendale, BC as part of an
expansion of experiential
environmental programs.
Since 1969, 128,000 children have
been through environmental
education programs at the North
Vancouver facility participating in a
heritage biodiversity farm, a
traditional Salish bighouse and a Save
the Salmon fish hatchery.

Youth in action where water is precious
The goal of the new facility is to
further enhance aquatic studies and
salmon experiential
education by
allowing
students
and
public
visitors to observe
thousands of chum,
coho salmon and other
aquatic organisms eyeto-eye as they use the
Upper Paradise Spawning
Channel.
The project has enjoyed direct
support from the Department of
Fisheries and Oceans and has been
endorsed by the Nature Conservancy
of Canada.

Sustainable School
A student driven environmental
assessment program at Halfmoon
Bay School, on the Sunshine Coast, is
designed to create a sustainable
school community through waste
reduction, composting, increased
recycling, decreased
consumption of paper and
other goods, as well

Salmon experiential education

Racism, drugs, animal welfare and ecology. World youth speak through posters on these global issues.

as involving students in the
consideration of ethical issues related
to respect for nature.
Funding for the program will allow
students to conduct a baseline study
of paper, energy and water use at the
school, as well as garbage production,
leading to the establishment of a full
recycling program. Called Project
Green Star, the program will have
students in Grades 6 and 7 teach
younger students by having experts
visit their classrooms. As part of
community outreach, 15 local families
have agreed to become pilot families
for students to teach home-based
ecology practices and incorporate
them into classroom studies.

The third annual Great Mars Rover Race was held at the H.R. MacMillan Space Centre in
Vancouver in May of 2001.
With assistance from local secondary technology teachers, the project is
designed to support the curriculum from Grades 8 to 12. It provides
students with the opportunity to use technology to design and create a
product and system that meets a particular need. As
well, organizers say it helps to develop
technological literacy, reinforce teamwork

...a racecourse
designed to simulate
Martian terrain.
and introduce students to
concepts ranging from systems
integration to product
development. They can also
have a good time. The
Mars Rover Race is
based on the premise of
sending a humanpowered Mars
Rover to

2001
Mars
Odyssey
the Red Planet. Students must demonstrate
how their Rover model will meet the payload restrictions of the rocket
and endure a variety of environmental conditions on the journey.
On race day the student pilots navigated their vehicles on a racecourse
designed to simulate Martian terrain. It included craters and canyons and students
had to use a manipulator arm to retrieve “Martian samples”.

Computer Clubhouses
Intel Corporation will spend $20
million (US), over the next five
years, to build 100 Intel Computer
Clubhouses as part of after-school
programs in its world market.
Other companies including Adobe
Systems Inc. and Hewlett-Packard
have joined Intel and contributed a
combined $10 million (US) in highspeed networking equipment,
software, hardware and services.
The Lego Co. is donating
Mindstorms robot kits to all 100
Clubhouses, to allow students to
build robots and integrate them
within a creative computer
environment.

LEGO Mindstorms’ ™

STUDENT HOUSING
A partnership involving School
District #27 in Williams Lake, the
University College of the
Caribou and The Williams Lake
Construction Association
provided students in Williams
Lake a unique opportunity to
build and market a new home.
Fifteen students were involved
including five from local high
schools and ten from the College.
The Construction Association
provided financial support by
underwriting the loan for the
$197,000 construction project
and by handling project
coordination. University College
provided the curriculum and
instructor and was the
registered builder of the

property. The School District
supplied the classroom and
shop facilities and purchased
the tools. Students had to
provide their own safety
equipment.
The program including the
classroom component, ran from
February to October last year,
with construction of the 3,000
foot, two-storey home
beginning in April.
The quality of the house was
such that it was sold before it
was put on the market,
yielding a $20,000 profit, which
students can use for the next
project, as well as scholarships
and bursaries.

The Clubhouses are
described as
“invention
workshops”,
where students
eight to 18 can
express themselves
through computer-based
projects and learn team
skills. They can create
computer-generated art, music,
and video; build robots; develop
their own web pages; and program
their own computer games. The
computers are arranged in
clusters, the chairs are on wheels,
the lighting is subdued to resemble
an artist’s studio, and walls are
filled with students’ artwork to
inspire new arrivals.
Rosalind Hudnell, Worldwide
Community Education Manager
for Intel Computer Clubhouses, sees

a link between the project and the
future demand for employees in
the technology industry. “ We all
recognize the need,” she said. “If
we don’t collaborate and increase
that pool (of technology workers)
we are all going to suffer.”
Microsoft is also funding afterschool programs. In December,
Microsoft donated $100 million
(US) to the Boys and Girls Clubs of
America. The donation, made up of
$88 million in software and $12
million in cash, is expected to
bring technology access and
programs to three million children
in clubs across the United States.

